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The Add-on Course on Basics of Digital Marketing on SWAYAM Indian Government Portal was
offered by the School of Business Administration NSCBM Govt. College Hamirpur (H.P) to 5th
semester students under the mentorship of Dr. Sandesh. It provides students with essential skills and
knowledge to thrive in the digital marketing landscape. This course is designed to equip students
with hands-on experience in areas such as SEO, social media marketing, content marketing, and
analytics, ensuring they are prepared for the challenges of the modern marketing world. Under Dr.
Sandesh’s guidance, students gain both theoretical insights and practical applications, making them

proficient in leveraging digital platforms for business growth.







The schedule of add-on course on the Basics of Digital Marketing is given below:

Week1 Digital Marketing Fundamentals — Understanding online marketing principles, strategies, and
techniques.

Week 2 SEO (Search Engine Optimization) — Basics of optimizing websites for search engines.

Week 3 SEM (Search Engine Marketing) — Paid advertisements and search engine marketing

campaigns.

Week 4 Social Media Marketing — Utilizing platforms like Facebook, Instagram, and Twitter for

promotion.
Week 5 Content Marketing — Creating and promoting valuable content to attract a target audience.
Week 6 Email Marketing — Engaging users through email campaigns.

Week 7 Analytics — Measuring the success of digital marketing campaigns using tools like Google
Analytics.

Week 8 PPC (Pay-Per-Click) — Basics of paid advertising strategies.

Week 9 Segmentation, Targeting and Positioning

Week 10 Affiliate Marketing — How affiliate partnerships drive sales and marketing results.
Week 11 Online video streaming apps such as Amazon prime video, Netflix, and Hotstar.
Week 12 Conversion rate for different campaign ran on Google Ad words and YouTube.

After the completion of course Dr Sandesh, Mentor also conducted exam for the same. Exam

includes objective-type questions. These exams typically cover above said key topics.

The objective-type questions could be multiple-choice. It is important to review all the course
materials, practice quizzes, and tests provided on the platform, and understand key terminologies and
concepts. Students are awarded by grades and also facilitates with certificates. These are the
following information regarding students’ weekly attendance (12 weeks), exam attendance and

corresponding that student’s grade are mentioned.
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The Course Outcomes (COs) of the Basics of Digital Marketing course typically aim to equip
learners with essential knowledge and skills to navigate the digital marketing landscape. These
outcomes focus on both theoretical understanding and practical application of digital marketing

strategies. The Course Outcomes for a Basics of Digital Marketing course:
1. Fundamental Understanding of Digital Marketing Concepts

Gain knowledge of essential digital marketing terminologies, concepts, and the scope of digital

marketing in the modern business landscape.
2. Proficiency in Search Engine Optimization (SEO)

Understand the fundamentals of SEO, including keyword research, on-page and off-page

optimization, and how to improve website ranking on search engines like Google.
3. Understanding Search Engine Marketing (SEM) and Pay-Per-Click (PPC)

Learn the basics of SEM and how paid search ads and Pay-Per-Click campaigns work. Ability to

create, manage, and optimize SEM campaigns.

4. Ability to Use Social Media for Marketing

Gain skills in developing and executing social media marketing strategies across platforms like

Facebook, Instagram, LinkedIn, and Twitter to build brand awareness and engage customers.
5. Content Marketing and Engagement Skills

Learn how to create valuable content that resonates with target audiences, engages them, and drives

conversions through blogging, videos, info graphics, etc.
6. Email Marketing Proficiency

Understand the basics of email marketing, how to build email lists, segment audiences, and run

successful email campaigns to nurture leads and retain customers.
7. Competency in Web Analytics and Measurement

Gain proficiency in using analytics tools (e.g., Google Analytics) to measure the performance of
digital marketing campaigns, understand customer behavior, and optimize strategies for better

results.




8. Understanding of Affiliate Marketing and E-commerce Integration

Familiarize with affiliate marketing concepts and how to leverage affiliate partnerships to generate

additional revenue streams and drive traffic.
9. Practical Knowledge of Digital Marketing Tools

Learn to use industry-standard digital marketing tools like Google Ads, Google Analytics, SEMrush,
HubSpot, and others for planning, executing, and analyzing campaigns.

10. Awareness of Ethical, Legal, and Regulatory Considerations in Digital Marketing

Understand the importance of adhering to ethical practices, data privacy regulations, and other legal

considerations in digital marketing.
11. Development of Strategic Thinking and Problem-Solving Skills

Develop the ability to think strategically and apply digital marketing knowledge to solve real-world
business problems, create marketing strategies, and meet organizational goals.

12. Preparedness for Career Opportunities in Digital Marketing

Equip learners with skills that make them job-ready for various roles in the digital marketing domain,

such as SEO Specialist, Content Marketer, Social Media Manager, or Digital Marketing Executive.

These outcomes align with the practical demands of the digital marketing industry and help learners

transition into real-world marketing roles.
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Sample Certificate
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